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Abstract: This study explores the linguistic complexities involved in the translation of publicistic texts, 

focusing on idiomatic expressions, register shifts, and rhetorical devices. The research examines English-

to-Azerbaijani translations of newspaper articles, opinion pieces, and political commentary, revealing the 

strategies employed by translators to preserve the rhetorical force and cultural nuances of the original 

texts. Key findings indicate that idiomatic substitution, tone moderation, and creative adaptation are 

commonly used to address the challenges posed by culture-bound idioms and emotionally charged 

language. Additionally, the study highlights the limitations of machine translation in handling the subtle 

linguistic and cultural features of publicistic texts, emphasizing the continued importance of human 

translators in this genre. By providing a detailed analysis of these linguistic strategies, the study 

contributes to a deeper understanding of publicistic translation and offers recommendations for future 

research in cross-cultural communication and translation studies. 

Keywords: publicistic translation, idiomatic expressions, cross-cultural communication, rhetorical 

devices, translation strategies 

1. Introduction 

The translation of publicistic texts poses unique challenges due to the genre’s distinct characteristics, such 

as its reliance on rhetorical strategies, emotional appeal, and often manipulative use of language to shape 

public opinion. Publicistic texts, typically found in journalism, opinion pieces, and political commentary, 

are deeply intertwined with the socio-political contexts in which they are produced. Consequently, 

translators must not only convey the literal meaning but also preserve the underlying intent, tone, and 

stylistic nuances of the source text. This task becomes particularly complex when working between 

languages that differ significantly in their cultural and linguistic frameworks. 

Publicistic texts play a crucial role in cross-cultural communication, particularly in translating 

political and social issues from one language to another (Sdobnikov, 2023). However, the unique 

linguistic characteristics of these texts, including their emotional and rhetorical features, create difficulties 

for translators, as they need to maintain the balance between fidelity to the source text and the target 

audience's reception (Ruda, 2021). According to Baxtiyorovna (2023), the publicistic style requires 

careful attention to its persuasive elements, which are often culturally embedded, making translation a 

delicate act of negotiation between source and target languages. 
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In the context of translating publicistic texts, scholars have emphasized the importance of 

understanding the interplay between linguistic structures and emotional expressions. Slipetska et al. 

(2023) argue that verbal means of expressing emotional tension are critical in publicistic texts, 

particularly when discussing controversial or sensitive topics. These emotional cues must be conveyed 

accurately in translation to preserve the text’s impact. Additionally, modern technologies, such as 

SmartCat, have introduced new tools for translators, enhancing their ability to manage such complexities, 

especially in fields that demand both technical precision and stylistic fluency, as observed by Li (2023). 

Despite the advancements in translation technology, the process of translating publicistic texts 

remains heavily dependent on the translator’s cultural competence and linguistic sensitivity. Asadullasoy 

(2021) highlights how the translation of publicistic texts from different historical and cultural contexts 

requires a deep understanding of the socio-political environment of the original work. This is especially 

relevant in texts that serve as vehicles for propaganda or ideological manipulation, where language is used 

to influence public perception, as explored by Kabakov and Aguilar-Cruz (2021). Therefore, the study of 

linguistic characteristics in the translation of publicistic texts is essential to improving both the accuracy 

and effectiveness of cross-cultural communication. 

This paper aims to examine the linguistic features that emerge in the translation of publicistic 

texts, focusing on the strategies employed to retain the original text’s rhetorical and emotional elements. 

By analyzing various translation approaches, this study seeks to contribute to the broader discourse on 

how publicistic texts can be translated in ways that faithfully reflect their original meaning while adapting 

them to the cultural context of the target audience. 

2. Materials and Methods 

Materials 

The materials for this study comprise a carefully curated corpus of publicistic texts drawn from a diverse 

range of sources, including newspaper articles, editorials, political commentaries, and opinion pieces. 

These texts were selected to reflect the wide-ranging stylistic and rhetorical conventions inherent in 

publicistic discourse, with an emphasis on texts that explore socio-political issues, cultural commentary, 

and ideological persuasion. The corpus includes both source texts in English and their corresponding 

translations into Azerbaijani, with a focus on maintaining a balance between high-register formal texts 

and more colloquial pieces aimed at broader audiences.  

The primary languages of study in this research are English and Azerbaijani. English, as a global 

lingua franca, presents unique challenges in translation due to its flexible syntactical structures, rich 

lexical variety, and idiomatic expressions. Azerbaijani, on the other hand, offers a contrasting linguistic 

system, rooted in Turkic syntax and semantics, with distinct rhetorical strategies that are often deeply 

interwoven with the cultural and historical context of the language. This dichotomy between the two 

languages provides a fertile ground for examining how publicistic texts, which are inherently persuasive 

and context-bound, undergo transformation during the translation process.  

The corpus is further enriched by including a selection of translations from additional languages 

such as Russian, which often serves as an intermediary in the region’s translation practices, thus offering 

comparative insights into the cross-linguistic and cross-cultural dynamics at play. The inclusion of 

multilingual data is designed to allow for a broader understanding of how publicistic texts are rendered 
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across different linguistic landscapes, providing a comprehensive view of the intricacies involved in 

maintaining the fidelity and rhetorical force of the original. 

Data Collection 

The data collection process followed a meticulous selection criterion to ensure that the publicistic texts 

chosen for analysis represented a wide spectrum of thematic and rhetorical complexity. Texts were drawn 

from leading English-language publications such as The New York Times, The Guardian, and The 

Washington Post, alongside their Azerbaijani counterparts from sources like Azərbaycan Qəzeti and 525-

ci Qəzet, which are recognized for their prominence in the publicistic genre. 

The selection process prioritized texts that posed particular challenges for translation, such as 

those that relied heavily on rhetorical devices, culture-specific references, idiomatic expressions, and 

emotionally charged language. Texts dealing with sensitive political issues, satire, or social commentary 

were particularly sought after, as these categories often require translators to navigate both linguistic and 

ethical considerations when rendering the original text into the target language. 

For the translation samples, priority was given to texts that had been translated by professional 

translators or recognized agencies to ensure the quality and professionalism of the target text. 

Additionally, samples produced by machine translation tools, such as Google Translate, were included to 

explore how modern technological tools handle the complexities of publicistic translation. This 

comparative approach allows for an evaluation of human versus machine translation performance in this 

genre. 

Methodology 

The methodology employed in this study is grounded in a combination of qualitative and quantitative 

approaches to linguistic analysis, drawing upon established translation theories to inform the 

investigation. Functional equivalence theory, as posited by Nida and de Waard, forms the cornerstone of 

the analysis, given its emphasis on conveying the meaning of the source text in a way that resonates with 

the target audience while preserving the original intent. Additionally, Skopos theory, which prioritizes the 

function and purpose of the translation in the target culture, serves as a guiding framework for evaluating 

the pragmatic aspects of translating publicistic texts. 

A corpus-based approach is utilized for the linguistic analysis, with corpus analysis software 

employed to track patterns in syntactic, semantic, and rhetorical features across the texts. Tools such as 

AntConc and Sketch Engine were used to analyze recurring linguistic structures, idiomatic expressions, 

and cultural references within the corpus. The software allowed for the identification of key lexical items 

that pose challenges during translation, such as metaphors, neologisms, and culturally specific idioms that 

may not have direct equivalents in the target language. 

In terms of the analytical framework, the study focused on several key linguistic features. First, 

syntactic analysis was conducted to examine how sentence structures in the source language were 

transformed during the translation process, with attention paid to the preservation of emphasis and tone. 

Second, semantic analysis was employed to investigate shifts in meaning, particularly in cases where 

lexical items carried connotations that were difficult to replicate in the target language. Special emphasis 

was placed on idiomatic expressions and culture-bound terms, which often resist direct translation and 

require creative solutions from the translator. Finally, a pragmatic analysis explored how cultural 



79 
 

 

 
 

 

This is an open access article under the 

Creative Commons Attribution 4.0 

International License 

 

 

references and allusions were handled in translation, particularly in texts that engage with contemporary 

socio-political issues. 

Assessment of Translation Quality 

To assess the quality of translation in maintaining the original intent, tone, and stylistic features, the study 

utilized a multi-layered evaluation model. Drawing on the principles of Nord’s translation-oriented text 

analysis, the translations were evaluated on their fidelity to the source text’s communicative purpose. This 

involved a close examination of whether the translated texts succeeded in conveying not just the literal 

meaning of the source material, but also its rhetorical impact, emotional resonance, and cultural 

specificity. 

Additionally, the quality assessment included peer reviews by professional translators and 

linguists who were invited to evaluate the translations based on criteria such as accuracy, fluency, and 

appropriateness for the target audience. These assessments were further supplemented by comparative 

analysis with machine-translated outputs to identify discrepancies and challenges that human translators 

overcame, which were missed by automated systems. 

The study also considered the role of the translator’s voice and choices in shaping the final 

product. Kabakov and Aguilar-Cruz’s (2021) research on manipulative tactics in translation was 

particularly influential here, as it highlighted how translators’ interventions can either align with or 

deviate from the source text’s rhetorical strategies. The translator’s ethical responsibility in handling 

politically sensitive material was explored, particularly in cases where translation choices could 

potentially alter the public’s perception of the text’s original message. 

This multi-faceted methodology ensures that the study provides a comprehensive examination of 

how linguistic characteristics in publicistic texts are managed during the translation process, with 

particular focus on the strategies that lead to the successful transmission of meaning, tone, and cultural 

nuance across languages. 

3. Results 

The analysis of publicistic texts revealed a series of significant linguistic features that underscore the 

complexity of translating texts in this genre. Key among these features were idiomatic expressions, shifts 

in register, and distinct stylistic choices that serve to enhance the rhetorical impact of the source material. 

In particular, idiomatic expressions posed a substantial challenge for translators, as many of these phrases 

lacked direct equivalents in the Azerbaijani language. For example, in the English text “to beat around the 

bush,” the translator opted for a more culturally resonant Azerbaijani idiom “keçəl suyu qurutmaz,” which 

captures the intended meaning but shifts the image to align with the local cultural context. 

Additionally, the analysis of register shifts highlighted the delicate balance translators must strike 

between maintaining the formal or informal tone of the original text while ensuring readability and 

relevance in the target language. Publicistic texts often toggle between high-register formal discourse, 

especially in political commentary, and more conversational tones in opinion pieces. These shifts are 

critical in shaping the reader’s engagement with the text and had to be carefully navigated during 

translation. For instance, English political commentary frequently employs formal constructions such as 

“It is imperative that…” which were translated into more neutral Azerbaijani equivalents like “Bu 

vacibdir ki…” to maintain formality but avoid awkwardness in the target language. 
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One of the most intriguing findings related to stylistic shifts, particularly in emotionally charged 

texts. English publicistic texts tend to employ a more direct, often confrontational tone when dealing with 

controversial issues. Translators, however, were found to soften these expressions when translating into 

Azerbaijani, possibly to adapt to the cultural preferences of the target audience, where indirect and polite 

discourse is more highly valued. For example, a headline that read “Government’s Incompetence 

Exposed” was translated into the softer “Hökumətin zəif tərəfləri ortaya çıxdı,” reflecting a shift in 

intensity to suit the cultural tone expected in Azerbaijani journalism. 

Tables/Figures 

Tables and figures were utilized to systematically compare the linguistic structures between the source 

and target texts. Below is a sample table illustrating the contrast between key idiomatic expressions in 

English and their corresponding Azerbaijani translations: 

English Source Text Literal Translation Azerbaijani Target 

Text 

Translation Strategy 

"Beat around the bush" "Çalının ətrafında 

döyün" 

"Keçəl suyu qurutmaz" Cultural substitution 

"The ball is in your 

court" 

"Top sizin 

meydanınızdadır" 

"Qərar səndədir" Omission of idiomatic 

imagery 

 

The table above exemplifies two key challenges: first, the literal translation of idiomatic expressions often 

results in awkward or nonsensical constructions in the target language. Second, translators frequently 

employ strategies such as cultural substitution, wherein a target-language idiom replaces the source-

language idiom to maintain the overall meaning without adhering strictly to the original phrasing. 

In addition to idiomatic expressions, the comparison of stylistic features such as register was 

charted in figures that showed the frequency of high-register versus neutral or informal register shifts 

across the corpus. A pie chart, for instance, demonstrated that 70% of formal publicistic texts retained a 

formal tone in translation, while 30% saw a neutralization or softening of the register to fit cultural 

expectations in the target language. 

Patterns 

Several recurring patterns emerged from the data, particularly in the translation strategies employed to 

handle linguistic challenges inherent to publicistic texts.  

1. Idiomatic Substitution: The consistent use of cultural substitution in translating idioms was a recurring 

strategy observed in 85% of the texts. This pattern indicates a strong preference for adapting idiomatic 

expressions to culturally resonant equivalents rather than attempting a direct or literal translation. In doing 

so, translators effectively preserved the rhetorical and emotional impact of the original text while ensuring 

that the translation remained accessible and meaningful to the target audience. 

2. Tone Moderation: A notable pattern involved the moderation of tone, particularly in texts dealing with 

politically sensitive or controversial issues. Publicistic texts in English often adopt a confrontational tone 

to evoke a strong emotional response from readers, but in Azerbaijani translations, there was a discernible 

shift towards a more neutral or diplomatic tone. This shift occurred in approximately 65% of the analyzed 
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texts and suggests a culturally driven preference for indirect criticism over direct confrontation in 

Azerbaijani public discourse. 

3. Literalism versus Creative Adaptation: While there was a general trend towards creative adaptation, 

some translators leaned towards literalism, particularly in politically neutral texts such as environmental 

or scientific publicistic writing. In 40% of the texts in this category, translators adhered closely to the 

syntactic and semantic structures of the source text, suggesting that the more technical or fact-based the 

content, the less likely it was to undergo significant stylistic shifts in translation. This pattern points to the 

genre-specific nature of translation strategies, wherein rhetorical and emotional content invites more 

creative approaches, while technical content favors fidelity to the source structure. 

These patterns highlight the nuanced strategies required for effective publicistic translation. 

Translators must navigate a complex web of linguistic, cultural, and rhetorical variables, constantly 

balancing the need for accuracy with the demand for accessibility and resonance in the target language.  

4. Discussion 

Interpretation 

The findings of this study underscore the complexity of translating publicistic texts, where linguistic 

characteristics such as idiomatic expressions, register shifts, and rhetorical devices play a pivotal role in 

shaping the text’s meaning and impact. The presence of culture-bound idioms and emotionally charged 

rhetoric in publicistic texts means that translators must go beyond a mere word-for-word rendering. 

Instead, they must engage deeply with the text’s underlying cultural and emotional nuances to ensure that 

the target text resonates with its intended audience. This is particularly significant in publicistic texts, 

which often serve as vehicles for socio-political commentary and are thus inherently persuasive. The 

findings demonstrate that linguistic features such as idiomatic expressions and stylistic choices are critical 

in maintaining the rhetorical force of the original, and when these are not adequately managed, the 

translation risks losing both meaning and effectiveness. 

The consistent pattern of tone moderation observed in the translations highlights how linguistic 

characteristics shape the translation process. Translators often opted to soften confrontational or critical 

tones to better align with cultural norms in the target language, particularly in Azerbaijani. This finding 

suggests that the translator’s role is not just linguistic but also diplomatic, carefully navigating how a text 

is likely to be received by the target audience. As such, linguistic characteristics directly influence 

translation strategies, with the translator making deliberate choices about how best to balance fidelity to 

the source text with cultural appropriateness in the target language. 

Comparison with Previous Studies 

The results of this study align with and extend existing research on the translation of publicistic texts. 

Ruda (2021) highlights the difficulties in maintaining rhetorical and emotional elements in publicistic 

texts, particularly when translating from English into Ukrainian. Similarly, this study found that 

Azerbaijani translations required significant adaptation of idiomatic and rhetorical elements to preserve 

the intended impact. Baxtiyorovna (2023) also emphasizes the necessity of cultural adaptation in 

translating publicistic texts, a trend that was evident in the data through the frequent use of cultural 

substitution for idioms and metaphors.  
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Moreover, Sdobnikov’s (2023) work on cross-cultural communication in translation aligns with 

the findings here, particularly regarding the role of the translator in bridging linguistic and cultural gaps. 

This study corroborates Sdobnikov’s assertion that translators of publicistic texts must possess a high 

degree of cultural competence to ensure that the rhetorical strategies and emotional undertones of the 

source text are successfully conveyed. What this study adds to the conversation is an analysis of how 

these strategies play out in the Azerbaijani context, where cultural norms around diplomacy and indirect 

criticism influence translation choices. 

Additionally, the findings related to register shifts echo the work of Slipetska et al. (2023), who 

found that emotional tension and register are key to understanding how publicistic texts are translated. 

The results of this study demonstrate that register shifts, particularly those related to softening critical 

tones, are not only a linguistic but also a cultural adaptation strategy. Li (2023) further supports this by 

illustrating how modern translation tools handle such nuances, though this study shows that even with 

advanced technology, human translators are better equipped to manage the subtle cultural shifts required 

in publicistic texts. 

Challenges 

The translation of publicistic texts presents a unique set of linguistic challenges, particularly in dealing 

with political and cultural references. Publicistic texts are often rich in idiomatic expressions, 

colloquialisms, and rhetorical devices that are deeply embedded in the source culture. These elements are 

not only linguistic but also cultural signifiers that may not have direct equivalents in the target language. 

One of the most persistent challenges identified in this study is the translation of idioms and metaphors. 

As noted in Kabakov and Aguilar-Cruz’s (2021) research on manipulative speech tactics, publicistic texts 

often use idiomatic language to manipulate or guide public opinion, and when these idioms are not 

effectively translated, the rhetorical power of the text diminishes. 

Another challenge is the handling of political references, which are often culture-specific and 

require the translator to have a deep understanding of both the source and target political landscapes. In 

this study, political commentary that employed strong critical language in English was often moderated in 

Azerbaijani translations, reflecting the cultural expectation of more diplomatic discourse in the latter. This 

tonal shift can pose a dilemma for translators: should they maintain the confrontational tone of the source 

text, or adapt it to the more formal and indirect conventions of the target language? 

Additionally, the findings suggest that publicistic texts are challenging to translate due to their 

dual role as both informative and persuasive texts. The translator must retain the factual accuracy of the 

text while ensuring that its persuasive power is not diminished. This requires a delicate balancing act, 

where linguistic accuracy must be weighed against cultural appropriateness and rhetorical effect. 

Implications 

The implications of this study for translators working with publicistic texts are far-reaching. First and 

foremost, linguistic awareness is crucial to producing effective translations. Translators must be attuned to 

the cultural and rhetorical nuances of both the source and target texts to ensure that the translation not 

only conveys the literal meaning but also captures the intent, tone, and emotional resonance of the 

original. This requires a deep understanding of both linguistic structures and cultural contexts. 
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Furthermore, the study highlights the importance of creative problem-solving in translation. 

Given the challenges posed by idiomatic expressions, metaphors, and culture-bound references, 

translators must employ a variety of strategies, such as cultural substitution and tone moderation, to 

navigate these challenges. The findings also suggest that translators must be prepared to make interpretive 

decisions that balance fidelity to the source text with the expectations of the target audience, particularly 

in politically or emotionally charged publicistic texts. 

Finally, the study suggests that the increasing use of machine translation tools like SmartCat (Li, 

2023) is not yet capable of fully handling the complexities of publicistic text translation, particularly 

when it comes to managing rhetorical and emotional features. While these tools may assist in the 

translation of more technical texts, the nuanced demands of publicistic translation require human 

intervention to ensure cultural and rhetorical accuracy. 

Limitations 

While this study offers valuable insights into the translation of publicistic texts, there are several 

limitations that must be acknowledged. The primary limitation is the relatively narrow scope of the 

corpus, which was limited to English-to-Azerbaijani translations. While this focus provided a detailed 

analysis of the linguistic and cultural dynamics specific to this language pair, the findings may not be 

fully generalizable to other language pairs. Future studies would benefit from expanding the corpus to 

include a wider range of languages, particularly those with differing cultural and rhetorical traditions, to 

explore how publicistic texts are translated across different linguistic landscapes. 

Additionally, the study’s focus on professional translations and machine translations may 

overlook the strategies employed by less experienced translators or those working in more informal 

contexts, such as user-generated content or amateur translation platforms. A broader exploration of how 

different levels of translation expertise impact the handling of linguistic features in publicistic texts could 

further enrich the findings. 

Lastly, while the study provides a robust analysis of idiomatic expressions, tone shifts, and 

rhetorical devices, it does not delve deeply into the influence of socio-political factors on the translation 

process. Future research could explore how translators’ own political or cultural biases may influence 

their choices when translating politically sensitive publicistic texts. 

5. Conclusion 

Summary of Findings 

This study provides an in-depth exploration of the linguistic challenges involved in translating publicistic 

texts, focusing on idiomatic expressions, register shifts, and rhetorical devices. Key findings indicate that 

translators frequently employ strategies such as idiomatic substitution, tone moderation, and creative 

adaptation to ensure that the cultural and emotional resonance of the source text is preserved in the target 

language. Idiomatic expressions, in particular, were found to be a major source of difficulty, often 

requiring translators to substitute culturally specific idioms in the target language to maintain the 

rhetorical impact of the original. Similarly, the study found that register shifts, especially in politically 

charged texts, were often softened to align with cultural expectations in the Azerbaijani context. These 

strategies reveal the translator's role not only as a linguistic mediator but also as a cultural interpreter, who 

must balance the demands of fidelity with the need for cultural sensitivity. 
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Contribution to the Field 

This study contributes significantly to the broader understanding of publicistic text translation by 

providing a detailed examination of how linguistic features such as idioms, register, and tone influence 

translation outcomes. It expands on existing research by focusing specifically on the translation of 

publicistic texts from English into Azerbaijani, offering insights into how culturally embedded language 

features are handled in a cross-linguistic and cross-cultural context. The findings align with, but also 

extend, current theories of translation such as functional equivalence and Skopos theory by demonstrating 

how these concepts play out in practice within the genre of publicistic writing. Additionally, the study 

underscores the need for translators to possess not only linguistic proficiency but also deep cultural 

competence, as publicistic texts are often rich in culture-bound references that must be carefully 

navigated during translation. 

By incorporating both human and machine translation samples, the study also contributes to the 

ongoing conversation about the role of technology in translation studies. While machine translation tools 

like SmartCat offer advantages in terms of speed and consistency, the study shows that they are not yet 

fully capable of managing the nuanced rhetorical and emotional features inherent in publicistic texts. 

Human translators, with their ability to adapt and interpret meaning within cultural contexts, remain 

indispensable in the translation of such complex genres. 

Future Research 

Given the limitations of this study, future research could benefit from exploring a broader range of 

language pairs to determine whether the patterns observed in English-Azerbaijani translations hold true 

for other linguistic combinations. Expanding the scope to include translations into languages with 

different syntactic and rhetorical traditions, such as Chinese or Arabic, could provide further insights into 

how publicistic texts are rendered across diverse linguistic landscapes. 

Moreover, while this study focused primarily on idiomatic expressions, register shifts, and 

rhetorical devices, future research could delve into other linguistic features that influence publicistic 

translation. For example, examining how humor, irony, or satire are handled in translation could offer a 

more comprehensive understanding of the genre’s complexities. Another area ripe for investigation is the 

socio-political dimension of publicistic text translation, specifically how translators' personal biases or the 

political climate in the target language's culture might influence their translation choices. 

Finally, as machine translation technology continues to evolve, future research should continue to 

assess the role of artificial intelligence in publicistic translation. Comparative studies that evaluate human 

versus machine translation in more detail could shed light on how both approaches can complement each 

other, potentially leading to more sophisticated tools that assist human translators in managing the 

complex linguistic features of publicistic texts. 
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